
Point of View and 
Argument 
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Point of View and Argument Lenses 
In Narratives In Informational Texts 

Types of Lenses Lens 1: What is the author’s and/or 
character’s point of view here? 
•  What they are thinking 
•  What they believe 
•  What they feel or want 

Lens 2: What makes the author and/
or character’s point of view 
persuasive? 
•  Text evidence 
•  Word choice 
•  Structure 
•  Say/Think/Do 
•  Character expressions, gestures, and 

appearance 
•  Relationships 
•  Setting descriptions 
•  Time period 
•  Recurring objects 
 

Lens 1: What is the point of view/argument? 
 
•  Ideas or claims 
•  Reasons the claim is right 
•  Evidence supporting the reasons 
•  Counterargument 
 
Lens 2: What makes the point of view/
argument persuasive? 
•  Text evidence 
•  Word choice 
•  Structure 
•  Emotional appeals (personal stories or 

anecdotes) 
•  Engaging voice (humor, passion or outrage) 
•  Sense of audience (angled evidence or tone) 
•  Nods to commonly held beliefs or even 

stereotypes 
•  Rhetorical devices (metaphors, alliteration, or 

irony) 
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Point of View and Argument Patterns and Understandings  
In Narratives In Informational Texts 

Types of patterns •  Which points of view/ideas are repeated? 
•  Which technique does the author use to make his or her point of view/argument? 
•  What sticks out as different or unusual in the text? 

Types of 
Understandings 

What is the purpose of effect of 
these points of view? 
•  What is revealed about a theme? 
•  The author’s purpose? 
•  The effect on the reader? 
•  Which point of view is rewarded in 

the text? 
•  Comparison of points of view 

Validity and strengths of the argument: 
•  Central idea or claim 
•  Most/least persuasive parts 
•  How similar or different from the reader’s 

point of view 
•  How well-supported 
•  Effective or ineffective parts 
•  The strength of counterargument 

Author’s style: 
•  Most commonly used craft or persuasion 

techniques 
•  Balance of style and argument 
•  Effective or ineffective persuasive 

techniques 
 



Arguments 
 

1. Lens 1 – ideas, claims, arguments and evidence 
2. Lens 2 – techniques the author use  
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Let me show you how! Lets read the background 
of the issue first. 
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Lets do it together! You continue reading the 
rest of the passage. 
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